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ABOUT

Flashback February is a celebration
of the history and heritage of Prince
Edward County, a week-long
collection of workshops, talks, films,
performances, trivia and more, all
showcasing The County's past.
 
Prince Edward County has a long
and diverse history, with proud
Loyalist roots and strong
connections to Canada’s political
past and its development as a
country. Although home to the most
Loyalist architecture outside
Williamsburg, Virginia, The County’s
economy has often prized
development over preservation. As
The County undergoes
unprecedented gentrification, with
an influx of new residents driven by
the appeal of small town living, it’s
important to connect people to place
through an understanding of The
County’s history. 
 
Your sponsorship support helps to
grow this week of activities, to
provide a welcome attraction for
locals and visitors alike during the
typically low tourism season and to
illustrate to business owners and
others operating in the hospitality
and tourism sectors that pride in
history and heritage can be an
economic driver.

Did you know... 

In 2019, the opening event for
Flashback February sold out
The Regent Theatre! Overall, the
event saw                      in
ticket sales. 
 

$13,000+



             PEOPLE REACHED
18 events posted on Facebook
reached an estimated 38,000
people. 
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               IN TICKET SALES2
Using TicketScene.ca to track

ticket sales, we were able to

tabulate a whopping $13,000+

in sales, including soldout

audiences at the Regent

Theatre's Paranormal Show and

the Avro Arrow talks.

            IN RADIO ADS3
Leveraging RTO9 funding for

radio advertising and promotion,

we were able to spend $1,700 on

ads locally and regionally,

covering a wide range of stations

and listener demographics.

          BLOG READERS4
A "how to" blog posted on

VisitPEC.ca about the various

events and how to participate

reached 1,623 people through

likes, shares and comments. 

           INSTA VIEWERS5
A story posted on Instagram

highlighting each of the events,

the blog and various ticket links

reached nearly 1,500 people.
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Leveraging RTO9 funds, an

estimated $1,200 was spent on

traditional print advertisements

in local and regional newspapers.

Another $550 was spent on

printing schedules for the event.

         UNIQUE VIEWS

FlashbackFebruary.com was

purchased by The County to link

back to VisitPEC.ca. More than

1,100 people looked for more

information on specific events. 
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          TICKET HOLDERS8
The ticket platform tracked email

addresses, which gives us a list of

nearly 1,000 history buffs to

target for e-marketing in 2020 .

         EVENT RESPONSES9
Using Facebook events, we were

able to garner 946 event

responses, ranging from

"interested" to "going," as well as

link to the ticket sales platform. 

         CONTEST ENTRIES10
A weekend getaway package,

which was given away via

VisitTheCounty's social media

channels, drew 365 entries from

followers around the province. 

          FREE EVENT-GOERS11
Free events at the Museum, The

Grange of Prince Edward and the

Prince Edward County Archives

drew 360+ participants.

           FB SPEND / 
CONVERSIONS

12

Using shared marketing

resources, $450 was spent on FB

advertising, leading to 164 clicks

to tickets. In conversion terms, it

cost $2.75 per person to lead to a

ticket sale.

38,000+

$13,000+

$1,700

1,623

1,449

$1,200 / $550

1,188

970+

946

365

360+

$450 160

BY THE NUMBERS



THEME

20/20: Visionaries of Our Past will be
a celebration of some of the women
and men with connections to Prince
Edward County whose significant
accomplishments have been
somewhat lost to the annals of
history. 
 
Some ideas of individuals to celebrate
include: 

Opera diva Emma Albani
Preservationist Jean Minhinnick
Composer Gena Branscombe
Prohibitionist Letitia Youmans

 
Some activities to consider include: 

Heritage-focused Culinary
Workshops
Heritage-focused Workshops on
Lost Arts & Crafts
Heritage-focused Improv
Heritage-focused games, puzzles &
trivia
Antiques Roadshow-style
evaluation of family treasures
and/or cookbooks and
collectibles
Themed dance
Themed dinner

 
We hope Flashback February will
continue to offer a chance to
showcase some of the heritage
properties that have that undergone
recent and significant restoration.
 
 
 

Did you know...
 

In 2019, more than           people
purchased tickets to at least one
of 18 events. More than 
 people attended free events
hosted by the Museums, Archives
and Grange of Prince Edward. 
 

970

360

20/20: 

VISIONARIES 

OF OUR PAST
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In the 1870s, Emma Albani became the

first Canadian opera singer to achieve

international status. She lived with her

father and sister in Prince Edward

County in the 1860s before moving to

Albany, New York and eventually to

Europe, where she found singing success.



MARKETING

PLAN 2020

As in previous years, we aim to 'build
buzz' by engaging several partners
and equipping them with the tools
and messaging to help amplify the
excitement around Flashback
February. 
 
We also plan on pursuing: 
 
 
Media Partnerships with radio,
newspaper and television, including
focusing on Belleville, Trenton and
Kingston stations.
 
 
Digital Outreach beyond the borders
of The County helps build interest in
individual events regionally and into
the eastern end of the GTA.
 
 
Through newspaper and radio ad
placement. 
 
 
This helps build online buzz, grow
audiences and highlight specific
businesses, accommodators and
restaurants connected with the event.
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Did you know...
 

In 2019, organizers leveraged a
budget of                  to produce
an 8 day festival featuring 18
events.             people
participated and the online
campaign reached 
 people. 

1,310 

$4,000

38,000

Media Partnerships

Digital Outreach

Traditional Outreach

Contests & Giveaways

Jean Minhinnick, who was raised in

Picton, became an editor with a passion

for preservation. She was integral to the

founding of Upper Canada Village,

helping to save historic homes that would

otherwise flooded during the building of

the St. Lawrence Seaway. She became a

world-renowned preservation expert,

serving on UN boards, restored a former

canning factory in Milford and

established the Milford Library.



SPONSORSHIP 

Flashback February benefits the local

and regional economy by:

 

Offering a low season event as an

attraction for target audiences in

the Bay of Quinte, Kingston,

Toronto and Ottawa;

Providing experiential, low season

events to courage overnight stays;

Encouraging higher-yield spends

or visits for immersive and in-

depth experiential opportunities;

Providing reasons to retain staff

during the winter months;

Coordinating a marketing

campaign that proves the sum is

greater than the individual parts;

Assisting with product

development to encourage

heritage as an economic driver;

Increasing brand awareness and

exposure to heritage-minded

businesses and operators; 

Increasing visitor/customer traffic

directly to venues.

 
Did you know...

 

Flashback February received       
                  in funding from
RTO9, the Regional Tourism
Organization, to develop
interactive elements, support
more children's programming,
and expand educational
offerings.

$3,000



SPONSORSHIP 

Opportunities include: 

 

 

Platinum opening night sponsor: $2,000

Opening night performer sponsor: $1,000

Opening night beverage sponsor: $1,000

Opening night catering sponsor: $1,000

Opening night photo booth sponsor: $500

 

Giveaway packages: $1,500

Photography: $1,500

 

 

Local Print Ads: $1,000

Regional Print ads: $1,000

Digital advertising: $1,000

 

 

Bunting: $1,500

Posters: $500

Main St. display prize: $500

Signage; $500

 

 

Trivia Night: $500

Children's Programming: $1,000

Accommodations: $1,000
For more details:

Please reach out to the Flashback
February Coordinating Committee,
including: 
 
Karen Palmer, kpalmer@pecounty.on.ca
 613-476-2148 x. 2505
 
Sarah Doiron, Manager, Picton BIA
info@experiencepicton.com
613-476-7901 x. 211
 
Jessica Chase, Assistant Curator
jchase@pecounty.on.ca
613-476-2148 x. 2524
 
-

Opening Night

Advertising 

Display Materials

Individual Events


